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Moving Industries
Forward

The automotive industry continues to push design and
engineering to the next level to successfully develop new,
efficient, cost-effective cars. In parallel, SAE International’s
Automotive Design stays ahead of their game to meet the needs
of the ever-expanding European automotive industry. It provides
design engineers with the information they need to stay ahead of
their competition — a cross-section of technology-focused
articles available in both print and digital formats. With a strong
audience of nearly 17,400 reaching OEMs and covering the
entire supply chain, Automotive Design is the market-leading,
design engineering resource committed to building your network
and achieving your business goals.

Automotive industry engineers and product developers
continuously work to expand beyond the current boundaries of
technology for better vehicle efficiency, performance, safety, and
comfort. More stringent fuel economy, emissions, and safety
regulations, as well as consumer demands, are driving much of
this development. In Europe, CO, regulations are pushing
powertrain engineers to employ internal combustion engine
advancements and varying degrees of vehicle electrification to
make vehicles go further on less fuel. Innovations are necessary,
but must be accompanied by the comfort and convenience
features that are expected in an increasingly coddled and
connected consumer world.

The year 2014 offers an exciting landscape for our editorial
content, and will include a combination of practical application,
technology transfer, and news and analysis on forthcoming
technologies. Combining SAE’s expansive industry knowledge
base and the Automotive Design brand within the European
automotive sector creates an effective marketing solution to
increase your organization’s awareness and build your market
presence. Together, we can move the industry forward.

Kevin Jost
Editorial Director
SAE International



Editorial programme 2014
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January/February/March April/May/June
28 February 27 May
Materials 5 March 30 May
deadline
NEWS Geneva show review (pres days 4-5 March)
FOCUS ON Modular platform design and production Instrumentation, HUD etc
FOCUS ON Future legislation demands in place and Exterior and interior sensors, radar and camera
SAFETY proposed safety warning and crash detection systems
FOCUS ON Wiring harnesses and connectors Autonomous driving
SAFETY
FOCUS ON Concept Cars Under bonnet materials, sound deadening

hoses, induction systems etc.

SHOW /BONUS SAE Preview
CIRCULATION

ISSUE July/August/September October/November/December

10 date 26 August 11 November

Materials 29 August 14 November

deadline

NEWS Paris Show review (press days 2-3 October)
FOCUS ON Exhaust/induction tuning Braking systems

FOCUS ON Materials and exterior structures ECUs

SAFETY

FOCUS ON Steering systems Materials and interior structures

Crash and safety

FOCUS ON MPV/SUV seating concepts Paint and body finishes

www.sae.org  marketingsolutions.sae.org



lan Adcock

Editorial
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Furope’s industry
partner

Automotive Design is Europe's premier publication dedicated to
all aspects of vehicle engineering and design. It focuses on new
technologies that enable OEMs to achieve their technological
aspirations by employing breakthrough innovations featured in
the magazine.

In addition Automotive Design regularly interviews, and profiles,
senior engineers and executives within both the European and
global automotive sectors about the challenges the industry
faces and how they can be met.

With the automotive industry facing unprecedented demands to
reduce emissions, improve safety and sustainability, Automotive
Design is the magazine engineers go to to learn about the
leading edge technologies that will help them meet these goals
in a cost effective, timely and innovative manner.

lan Adcock

Editor in Chief
iadcock@automotivedesign.eu.com
T: +44 (0)1451 850442

www.sae.org  marketingsolutions.sae.org
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Every issue of Automotive Design has a mix of regular sections
and one area of specific focus. We provide automotive design
schedule 2014 engineers with a practical applicable information resource in an
exciting and compelling format.

AD production

IO Publication

date date The information within this section is by no means an exhaustive

list of our editorial programme, but it gives a good cross section
of the high value content our readers receive in every issue of
Apr/May/Jun 27 May 17 June Automotive Design.

Jul/Aug/Sep 26 Aug 16 September

Jan/Feb/Mar 28 Feb 21 March

Regular sections

Oct/Nov/Dec 11 Nov = 30 November Cover stories - these are four page features. These could cover
an issue facing the industry as a whole, a launch of a new
vehicle providing detailed design and engineering information, or
a focus on a specific technology launch such as a revolutionary
hybrid engine.

Interviews - A two page interview with a senior technical executive
from either a key supplier or OEM will provide industry insight.

Columnists - A variety of highly experienced technical
contributors offer their take on the sector as a whole or on
specific technology issues facing the industry.

Technology features - ranging from two to four pages these
features run throughout the magazine covering developments
within technology and always with a practical application based
bias.

Automotive Design essential - four pages covering the latest
products and solutions coming from supplier R&D departments
helping to make work of design engineers easier.

Research and analysis - Data and research on a specific
relevant area from a variety of sources.

60 second interview - Facing the inside back cover, this section
is a brief interview with one of our OEM design engineer readers
from an OEM.
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Sites Readers
6,216 12,139

Industry
T1 Suppliers

OEMs Commercial Vehicles 241 651

Total 7,640 17,400

Sites Readers

Motor Vehicle Engines 136 333

Other Motor Vehicles 96 255

Engineering Design Services 790 1,147

Total 7,640 17,400

Job function

Readers

Manufacturing 1,926

Director 5,572

Engineer 5,074

Country
Austria

Belgium

Bulgaria 2 &

Cyprus 5 6

Denmark 72 116

Finland 141

Germany 1545 4011

Hungary 154 340

Italy 905 1890

Lithuania 4 4

Macedonia 2 2
Monaco 2 3

Norway 45

Portugal 119 205

Russia 6 6

Serbia & Montenegro 5 5

Slovenia 11 22

Sweden 225 529

Turkey 93 248

Total

7,640 17,400

*62,800 pass on readership — 2013 Automotive Design reader survey conducted by Benchmark Research

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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Ad rates & data
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Automotive Design is an essential marketing component for any
company trying to reach the design engineer decision makers of
Europe’s OEMs.

The opportunities below are just some of the options available to
your company. If you have bespoke needs then please contact
one of our team who will be delighted to help create the
package to suit you.

Print and Online

Print Series discounts
3 advertisements = 15%
6 advertisements = 25%

Display (includes all colour charges)
Double page spread $15,500 RS
Full page $8500 . . ,
A variety of multi-platform packages are available to
Half page $5250 .
suit every budget
Covers +25% . .
Print mechanical data (size, depth x width mm)
Advertorial (includes layout and page design)
Full page $8300 Double page spread 303 x 420
Double page $15,200 Full page 266 x 184
Half page horizontal 126 x 184
Die-cut front cover $16,000 Half page vertical 266 x 88
Barn door $11,000  Trim size 297 x 210
Belly band $8000  Bleed size 303 x 216

(a full page ad will also need to be added to this cost)

www.sae.org  marketingsolutions.sae.org



Purchasing power
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The results of Automotive Design’s 2013 reader survey
show that it has a unique audience with the authority to
spend, the desire to spend, the budget to spend and the
are guided by Automotive Design in how they spend it.
Can you afford to miss out?

Authority to spend:

* 89% of readers authorise or specify purchases

Ma erials . .
S e 75% of readers have made purchasing decisions based on
information they have seen within Automotive Design

Budget to spend:

® 7% of readers have budgets in excess of $16 million

* 3% have budgets of between $8 million and $16 million

* 9% have budgets of between $1.6 million and $8 million

e 37% of our audience never read Automotive Engineer

e 70% of our audience never read AE/

Committed audience:

® 62% of readers would choose Automotive Design if they
could only read one automotive engineering design
magazine

* 80% read over half the content in each issue

® 46% retain each issue for reference purposes

* 99% of readers find it relevant to their daily job

® 90% of readers have discovered a new design
or process through AD

**All data from the 2013 Automotive Design reader survey conducted by Benchmark Research.

www.sae.org  marketingsolutions.sae.org
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Cover feature
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Areas of spend in the next 12 months:

¢ Body in White

e Chassis

e Common Components

e Drivetrain

e Electrical

e Electronics

¢ Engine Components
¢ Engines/Power Units

e Exterior Systems

e Fluids/Fuels/Lubricants

e Fuel Processing

e |C Engine Components

e Interior Systems

e [T Hardware/Software
e Lighting and ECU Solutions

e Manufacturing Process

* Materials — Metals

* Materials — Plastics
* Powertrain

e Safety

e Telematics

e Test & Measurement
e Transmission

e Turbos

¢ ehicle Development

WWW.Sae.org

16%

18%

20%

19%

28%

35%

25%

14%

10%

11%

5%

11%

15%

20%

14%

27%

36%

36%

22%

17%

9%

45%

13%

8%

31%



Automotive Design connects you to a large network
of customers. Your message will reach the most
important individuals in the automotive
engineering community.

SIMULATING
EXCELLENCE:

THE CRUDEN WAY

Whether your company is established or a
newcomer to the marketplace, you can turn to
Automotive Design to provide you with solutions to

build your business.

We want to be an extension of your marketing
team. Incorporate SAE and Automotive Design
into your 2014 planning discussions, and

together, we can move industries forward.

A list of regional sales managers is provided on

the back cover.

ﬂﬂlPEREHﬂRGEIl

www.sae.org  marketingsolutions.sae.org



Contacts
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Submit insertion orders and ad materials to:

Linda Risch +1.724-772-4039
Magazine Advertising Fax: +1.724-776-3087
Coordinator advertising@sae.org

400 Commonwealth Drive;
Warrendale, PA 15096-0001
USA

www.sae.org  marketingsolutions.sae.org
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400 Commonwealth Drive

Moving Industries

Forward
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SAE INTERNATIONAL MEDIA SALES TEAM

Scott Sward

Director of Sales & Marketing
+1.610.399.5279

f: +1.610.465.8711
ssward@sae.org

Kevin Jost
Editorial Director
+1.724.772.8509

f: +1.724.776.9765
aei@sae.org

William E. Cariello
Manager, Web
Strategy/Operations
2270 Matthews Street NE
Atlanta GA 30319
+1.404.841.2443

Cell: +1.724.759.8888
wecariello@sae.org
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Marcie L. Hineman
Global Field Sales Manager
+1.724.772.4074

f: +1.724.776.3087
hineman@sae.org

Martha Schanno
Recruitment Sales Manager
+1.724.772.7155

f: +1.724.776.3087
mschanno@sae.org

Terri L. Stange

Senior Manager, Strategic
Global Partners
+1.847.304.8151

f: +1.847.304.8157
tstange@sae.org

REGIONAL SALES - NORTH AMERICA

East Coast: CT, MA, ME, NH,
NY, PA, Quebec, RI, VT, DC, DE,
MD, NJ, VA, WV

Denis O’Malley x13

Jack O’Malley x12

5 Hillandale Avenue, Suite 101
Stamford, CT 06902
+1.203.356.9694

f: +1.203.356.9695
denis@nelsonmiller.com
jack@nelsonmiller.com
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Great Lakes: OH, Ml
Midwest: IA, IL, IN, KS,
Manitoba, MN, MO, MT, ND, NE,
SD, WI, WY

Chris Kennedy x3008
+1.847.498.4520 f:
+1.847.498.5911

95 Revere Drive, Suite H
Northbrook, IL 60062
chris@didierandbroderick.com

REGIONAL SALES - INTERNATIONAL

China - Mainland

Marco Chang

1001 Tower 3, Donghai Plaza
1486 Nanjing Road West
Shanghai, China 200040
+86.21.6289.5533-101

f: +86.21.6247.4855
marco@ringiertrade.com

Europe - Central & Eastern:
Austria, Czech Republic,
Germany, Hungary, Poland,
Switzerland

Sven Anacker

Britta Steinberg

In der Fleute 46

42389 Wuppertal GERMANY
+49.202.27169.11

f: +49.202.27169.20
sa@intermediapartners.de
steinberg@intermediapartners.de

Europe - Western:

Belgium, Denmark, Finland,
France, Ireland, Israel, Italy,
Netherlands, Norway, Spain,
Sweden, Turkey, United
Kingdom

Chris Shaw

Garden Cottage; 3 Wades Green
Cottage

Church Minshull, Nantwich
Cheshire CW5 6DY UNITED
KINGDOM

+44.127.0 5221.30
chris.shaw@chrisshawmedia.co.uk

Warrendale, PA 15096-0001 USA
+1.724-772-4039

Fax: +1.724-776-3087
www.marketingsolutions.sae.org

Joe Breck

Senior Manager,
Strategic Global Partners
+1.484.580.8015
jbreck@sae.org

Lisa Arrigo

Custom Electronic Products
Editor

+215.536.8532
larrigo@sae.org

Linda Risch
Magazines Advertising
Coordinator
+1.724.772.4039f:
+1.724.776.3087
advertising@sae.org

Southeast:

AL, KY, MS, FL, GA, NC, SC,
Ontario CAN, TN

Joe Breck

400 Commonwealth Drive
Warrendale, PA 15096-0001
+1.484.580.8015
jbreck@sae.org

Hong Kong

Annie Chin

9/F., Cheong Sun Tower
118 Wing Lok Street
Sheung Wan, Hong Kong
+852.2369.8788-32

f: +852.2869.5919
annie@ringier.com.hk

Japan

Shigenori Nagatomo
Akutagawa Bldg., 7-7
Nihonbashi Kabutocho
Chuo-ku, Tokyo
103-0026 JAPAN
+81.3.3661.6138

f: +81.3.3661.6139
nagatomo-pbi@gol.com
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Debby Catalano

Classified / Recruitment/Online
Coordinator

+1.724.772.4014

f: +1.724.776.3087
eMedia@sae.org

Stephanie Stroud
Sales Coordinator
+1.724.772.7521

f: +1.724.776.3087
sstroud@sae.org

Natalie Corkos

E Media Analytics Coordinator
+1.724.772.4081

f: +1.724.776.3087
ncorkos@sae.org

Lori Patterson
Sales Assistant
lorip@sae.org
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Southwest / West Coast:
AK, AR, AZ, CA, CO, ID, LA,
NM, NV, OK, OR, TX, UT, WA
Nancy Bateman-Kocsis
+1.310.676.7056

f: +1.310.676.7086

The Hammerhead Building
4637 W. Rosecrans Avenue
Hawthorne, CA 90250
nancy.bateman@gmail.com
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South Korea

Soyeon Kim

Fl. 13th Paradise Venture Tower
708-33 Yeoksam-dong
Gangnam-gu, Seoul 135-080,
Korea

+82.2.564.3971/2

f: +82.2.564.3973
international@ksae.org

Taiwan

Kelly Wong

9F-2, 200 Zhongming Road
West District, Taichung 403
Taiwan

+886.4.2329.7318

f: +886.4.2310.7167
kwong@ringier.com.hk



