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When Aristotle leapt from his bath all those years ago, he didn’t have the complexities

of a modern marketing campaign to contend with. Budgets have shrunk, while the

pressure to reach the right audience has grown – and that’s before you have to identify

the correct marketing format in which to deliver your message!

You are looking for:

1. The right brand

2. The right audience

3. The right opportunities

1. For over 30 years, Eureka has been synonymous with engineering innovation and

technology transfer, constantly evolving to suit the times and to delivers its readers and

advertisers a market-leading brand that doesn’t just begin and end with a paper

product.

2.  Eureka has a proven, targeted and intensively-researched audience of design

engineers and, as our reader survey demonstrates, they are purchasers with the budget,

the authority and the desire to spend. What is more, it demonstrates that Eureka

influences where they spend.

3.  Eureka has moved from solely being a print publication to being the ‘must-use’

promotional brand for anyone trying to reach engineering design decision makers. With

its extensive data services, monthly magazine, content rich website, weekly 

e-zines and range of live events, Eureka can provide a campaign format to suit your

marketing ambitions.

I am confident that, as you read through this media pack, you will see the benefits that

you gain as an advertiser. Eureka‘s strong mix of channels allows you to reach a proven

audience of your target customers – design engineers with money to spend and the

authority to spend it.

We look forward to working with you.

Best wishes.
Ed Tranter, Publisher
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perfect marketing partner
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Regular sections

Comment – The editor’s overview of a

particular innovation or recent development

across the industry.

News and analysis – Giving the story and

outlining its significance to design engineers.

Technology briefs – These are practical

design tips and useful innovations for design

engineers to apply to their current or future

projects.

Technology features – These one or two

page features run throughout the magazine,

covering innovation and giving practical

application tips on subjects such as design

software, advanced materials, sensors, motion

control & automation and more. 

New sections

Expanded cover stories – Three-page

features with a broad appeal across Eureka’s

readership. 

Interviews – A two-page interview with a

senior industry figure.

60 Second interview – This sponsorable

monthly section is a Q&A-style interview with

one of our design engineer readers, asking

how they got into the industry, favourite

piece of engineering, current projects and

more.

Company profiles – Giving insight into a

market leading engineering or supplier

company.

Special supplements 

We understand that, as well as breadth of

information across engineering design, our

readers need a deeper insight into specific

areas or particular industry issues. To meet

this need, Eureka will run supplements and

extended special reports throughout the year.

Every issue of Eureka has a mix of regular sections. Eureka provides design engineers with a

practical, applicable information resource in an exciting and compelling format. 

The information below is by no means an exhaustive list of Eureka’s editorial activity, 

but it gives a good cross section of the high-value content that readers receive in every issue.

Market leading content

Anyone who has followed the news lately could easily be forgiven for a

degree of scepticism as regards this Government’s commitment to

manufacturing industry. It is, after all, difficult to take seriously

assertions about ‘rebalancing the economy’ in the light of large-scale

job losses at BAE Systems – one of this country’s flagship

manufacturing companies.

Of course, these job losses have been on the cards for BAE ever

since the Strategic Defence and Security Review. Nonetheless, their

scale came as a shock, as did their apparent impact on highly-skilled

workers of exactly the sort whose cause this Government has

championed so vocally. 

Of course it is not the Government that has made these job cuts, it is

BAE Systems. And, while the news may be in large part a consequence

of Government spending cuts, they have also come about because of a

worldwide trend towards lower defence spending. Equally, of course,

the news is not all bad for the sector: according to the Reed

Manufacturing Job Index, manufacturing jobs are up 4% month on

month, and up 32% year on year, according to the national report for

September, while the Government’s commitment to spending £195m

on cutting-edge science and engineering projects is clearly to be

welcomed.

Nonetheless, the BAE job losses are emblematic of the fine line this

Government is having to walk between its laudible desire to cut the UK’s

public spending deficit and its desire not to hinder growth in key sectors

such as manufacturing. Nobody is pretending that this is anything other

than a difficult balancing act, but it is to be hoped that the need to cut

spending does not blind us to the need to foster growth.
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COMMENT

Mixed messages 
for manufacturing

While solid state devices are well established
for using electricity to directly cool

electronic devices, and for turning heat from
nuclear sources into power for deep space
probes and military satellites, the move in the
UK, Europe and the US is to dramatically improve
efficiencies and cut costs with a view to
producing electric power from car exhausts.

It is well known that car companies such as
BMW and Fiat are heavily engaged in
developing solutions and that NASA has set
itself the goal of coming up with materials that
perform the conversion process more than five
times better than what is available today. At a
seminar organised by the NanoKTN, Professor

Douglas Paul at
the University
of Glasgow
referred to the
use of bismuth
telluride and antimony
telluride in most commercial
Peltier coolers, the reverse process
of turning heat into power, and silicon-
germanium formulations in most space
applications. A lot of research is going into
using bismuth telluride as a waste heat or even
human body heat as a power source but as
Professor Anthony Powell of Heriot Watt
University pointed out that tellurium makes up
only about one part per billion of the Earth’s
crust similar to the abundance of gold and
platinum, and there is no natural tellurium ore.
Hence, for this reason, outside NASA, the way
forward has to be to design materials that will
do the job without using tellurium.

Relative performance is decided by a ‘Figure
of merit’, which has the Seebeck coefficient
squared, multiplied by electrical conductivity,
divided by thermal conductivity. Most
substances with good electrical conductivities
tend to have good thermal conductivities, but

big improvements in the relevant ratio can be
made by nanostructuring to take advantage of
quantum effects in wells, wires, dots and other
configurations.  

The NanoKTN event was sponsored by
Johnson Matthey, and it did not deny that it
hoped to turn up something that could be
added onto car catalytic converters with
materials supplied by the company. The

working temperature should be around
1000°C. 

Dr Gao Min from the
Cardiff Thermoelectric Centre
at the Cardiff School of
Engineering was optimistic
about the near term

commercial prospects for solid
state heat to power conversion. He

considered that it should be viable even
to tap heat from the human body to power

sensors, arguing that even at an efficiency of
only 0.3%, and a temperature difference of 5K,
the conversion of the available 6mW/cm2 to
20µW/cm2 should be more than adequate to
power devices.

The only completely different approach put
forward at the meeting was by Dr Neil Fox of
the University of Bristol, who was advocating
the use of diamond thermionics, based on the
physical principles used for decades in vacuum
tube electronics. A prototype unit has been
developed for E.ON with inkjet printed, lithiated,
nanocrystalline diamond electrodes. The
intended application is as the power generator
in a solar concentrator system, instead of using
steam raising boilers. 

Exhaust heat to be
source of direct power

Tom Shelley reports on some of

the developments aimed at

producing electricity directly from

car exhausts and other waste

heat sources.

Materials: heat conversion

Design Pointers

• Direct solid state conversion of heat
to electric power is already well
established in niche applications  

• Efforts are now being devoted to raise
efficiencies and reduce costs with the
aim of economically producing electric
power from waste heat sources
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Technology briefs

High-sensitivity capacitive
accelerometer available

Revolvo’s SRB SN and SD
series of split roller bearings
offer direct dimensional
interchangeabilty with
standard plumber blocks that
house solid bearings. Solid
bearings take on average,
eight- times longer to replace
than split roller bearings; so by
replacing trapped solid
bearings with Revolvo’s SRB
SN and SD series split bearings
when failures occur, users can
achieve drastic reductions in
downtime costs.

The SRB SN & SD series of
split roller bearing units
effectively overcome the
traditional problem of
replacing standard plummer

blocks with split roller units:
that of the housing base to
shaft centreline being higher
on a split bearing,
necessitating expensive
modifications to machinery.
They provide a simple bolt-on
solution that offers full

dimensional interchangeability
with conventional plummer
blocks, and require no
structural changes to adjacent
machinery. 

The new bearings provide a
revolution in downtime
reduction and OEE. They are
convenient and quick – up to
80% faster replacement time
compared to solid bearings,
vastly reducing the time
required to change trapped
bearings. In addition, they
have a new design of cage
clip, which is retained via roll
pins to one half of the cage
during assembly and
disassembly. 
www.revolvo.com
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A new series of single axis MEMS (Micro-Electro-Mechanical Systems) capacitive accelerometers
has been launched by Kistler Instruments for use where high-precision, low-frequency
measurements and compact, robust construction are absolute requirements.  The new
accelerometers use Kistler’s K-Beam technology to deliver precision, sensitivity and low noise
characteristics for a range of automotive, aerospace, OEM, R&D and general laboratory test
applications. 

The Type 8315A series is made up of six models with measurement rages from ±2 g to ±200 g
with a frequency response of zero to 1,000 Hz (5%) in a compact design having a footprint of only
25.4 mm.  The MEMS variable capacitance sensing element consists of a small inertial mass
located between two parallel plates.  Deflection of the
inertial mass under acceleration causes a proportional
change in the capacitance of the sensing element.  An
integrated analogue signal conditioner converts this
change to a proportional voltage output.  The excellent
thermal stability of the MEMS construction provides
reliable performance within the wide operating
temperature range of -55 to +125 degrees Celsius.
www.kistler.co.uk

Split roller bearings cut downtime costs

Solution to last month’s Coffee Time Challenge

The solution to last month’s challenge comes
in the form of a small British designed device
called a “GasGenie”. This uses magnets to
attache itself to the outside of a gas cylinder
and senses the temperature gradient in the
cylinder wall. Anyone who has used gas

cylinders will be aware that the part
containing gas that is still liquid is colder than
the part where it is gaseous. This difference
leads to a temperature gradient effect, which
the Gas Genie is able to analyse and establish
when the cylinder is near to running out.

The ingenious device has been developed
by Product Innovation Limited, the same
company that developed the Optical Level
Sensor featured in Eureka in the October
2004 and May 2010 editions and the Hall
Effect device featured in March 2011.

BRIEFS
Inverters step into
servo territory
The 8400 inverter drive models StateLine,
HighLine and TopLine open up new
opportunities for simple through to fast
and precise positioning, giving cost
savings for many machines. Only where
true top end performance is needed with
highest dynamics is it necessary to select
a servo drive. The 8400 StateLine is more
than capable of handling simple
positioning in which movement takes
place to a limit switch, with or without
feedback. Frequencies up to 20 cycles
are possible.

Whilst the StateLine and HighLine
operate with standard asynchronous
motors, higher dynamics can be achieved
by using the lower inertias of permanent
magnet synchronous motors. Here the
8400 TopLine is the answer, ideally
matched to the Lenze MCS servo motors
and capable of resolver and incremental
encoder feedback. 
www.lenze.co.uk

Igus simplifies
energy chains
The new E4 assembly tool range, from
the energy chain specialist igus, is set to
make the building of all E-Chains a whole
lot simpler.

In general energy chains are easy to
assemble and dis-assemble by using a
simple screwdriver, however this can be
time consuming, especially when access
is difficult.

The igus E4 tool series has been
cleverly designed to assemble the
various E-Chain crossbars, whether they
are standard, quicklock or swivel. Once
engaged, the tool can be easily lever the
crossbar into the open or closed position
with one simple movement, making the
process of harnessing and maintenance
much easier.
www.igus.co.uk

Parker Hannifin, the global leader in motion control
technologies, has broadened its range of frameless torque
motors with the introduction of its new TK130 models. Building
on the features of the existing TK range, the new, smaller
models offer simplified mechanical design, precise motion and
high dynamic performance, all in an extremely robust package.

Based on proven brushless technology, the Parker TK
motors have been designed for use in high performance
applications requiring exceptionally smooth rotation, high
positional accuracy and high dynamic performance, such as
machine tool indexing and rotary tables. The robust design also

makes them particularly suitable for harsh environments, including wind or water turbines,
mixers, pulpers or crushers.

Delivered as kits consisting of separate stator and rotor elements with large inner
diameters, the efficient and effective gearless design of the TK motors is intended to be
directly integrated into the mechanical structure of the machine. The load is then directly
connected to the motor’s moving part, leading to simplified mechanical designs, reduced
footprint and less weight.
www.parker.com

www.eurekamagazine.co.uk      July 2011 9

NEWS

Sensors offer ultra-low
pressure ranges from 25 Pa 

Parker launches smaller torque motors 

Precision in the Extreme

Angle encoders 

that tick all the boxes

www.zettlex.com

See at Stand N3-500

DSEI Exhibition

ExCel, London

13 – 16 September  

� accurate

� absolute

� robust

� large bore

� compact

� lightweight

� economical

Sensortechnics’ LBA differential pressure sensors
are based on thermal mass flow measurement of
air or gas through a micro-flow channel
integrated within the silicon sensor chip. Due to
the highly sensitive measuring principle the LBA
sensor achieves excellent resolution and offset
stability. The LBA series now offers, ultra-low
pressure ranges from 25 Pa Full Scale in addition

to the existing 250 Pa and 500 Pa ranges. The LBA sensors perform fully analog on-chip
CMOS signal conditioning to allow for linear and temperature compensated outputs with
fast response times.

By integrating the micro-flow channel on the sensor chip level, the gas flow through the
LBA sensors is decreased by several magnitudes compared to conventional flow-based
pressure sensors. This extremely low flow ensures high immunity to dust contamination
and condensation and allows the use of connecting tubes and input filters without the
need to recalibrate or correct the output signal. Further, complex housing constructions
are eliminated thus making small and cost-effective PCB-mountable devices possible.
www.sensortechnics.com/lba

Although the invention sells well in the USA
at $24.95 each, Company chairman Peter
Frank tells us he is still looking for a
suitable UK sales outlet. 
www.gasgenie.us  
www.productinnovation.com 

INTERVIEW: MARTIN CONCANNON
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The ways in which design consultancies attract
business and fit into industry are many and various.
What is certain, however, is that there is no one right
answer. This is something of which Martin

Concannon, business manager for Frazer-Nash’s recently-
created industry sector is particularly aware. He says: “The
big issue is focus. You have to be very clear about what you
want to offer to the various sectors of the industry.  You
don’t want to be offering conventional power generation
market the same things as you offer automotive or medical –
this isn’t a one-size fits all business.”

While Frazer-Nash has an illustrious history as a design
consultancy, its industry sector is relatively new, taking in
such diverse markets as conventional power generation,
medical and pharmaceutical, automotive and downstream oil
and gas and the chemicals industry. 

This diversity, as Concannon admits, has its advantages
and disadvantages, saying: “You could argue that it’s the
sector into which clients fall when they don’t fit anywhere
else. Some of the other business managers have a much
tighter group of clients to focus on. That works two ways,
though. They may only have to focus on a few different
companies, but they may also have only a handful of people
that they can actually go to because of the nature of that
sector. By contrast, when I look at general engineering and
manufacturing, I’m potentially looking at tens of thousands
of clients and therefore for me it’s a question of identifying
the main players and attempting to establish dialogue and
discussion with them.”

The medical and pharmaceutical sectors, he feels,
represent a particularly promising area for Frazer-Nash and
one in which it has certain advantages. “Medical is very
strongly focused on the design work we can do,” he says. “In
the medical area in particular, there tend to be two broad
groups we work with. There are those who are technically
expert in the medical area they work in, but aren’t engineers.

What we provide is that engineering discipline to what might
be a very small team. They know they’ve got a good idea and
they know it will work, but there’s a big gap between a
prototype in their office and them being able to make
hundreds or thousands a year and have a successful
business from it. We can bridge that gap.”

This type of manufacturing expertise, Concannon believes,
helps to differentiate Frazer-Nash from its competitors. He
says: “We can do design, but we do design with something
extra. There are a lot of companies out there who are very
good on how something will look and they can put it
together in such a way that it will work, but what we can do
is build analysis and reliability into that design. Our
understanding of material behaviour under various

conditions allows us to build
up an accurate picture of
reliability and then build up
for our clients a complete
manufacturing specification.
For instance, if a company is
going to have the product
built abroad, it’s extremely
important for them to be
able to hand over a detailed

manufacturing spec so that they will get back from their
suppliers exactly what they expected.”

Having only been in his role five months, Concannon
admits that he is still learning, but is clear about where he
wants his sector to be. “The role entails two or three
aspects,” he says. “One is having a strategy for the industry
sector in terms of where it is now and where it’s going to be
in two or three years’ time. It’s a very diverse sector with at
least six sub sectors within it. It ranges across different
sectors, but also across different disciplines…There’s plenty
of work for us to go at out there.”
www.fnc.co.uk

“We can do design,

but we do design

with something

extra”

The right fit
How does a design consultancy make sure it is best suited to meet its clients’ needs?

Paul Fanning asks Frazer-Nash’s Martin Concannon.
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Background
With a degree and Ph.D. in chemistry, Martin Concannon
began his career in the chemicals industry where he
worked for Unilever and ICI for over ten years.  He then
made the move into consultancy where he took up the
position of Operations Manager for Burgoyne Consultants
Ltd, specialising in risk, safety and loss prevention and
consulting with clients operating high hazard processes.
Six years later Martin moved to Entec UK as Sector
Development Director for Oil, Gas and Industry.

Photograph: Ken W
ood
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Planet of

A
ccording to our last reader survey, about 52% of Eureka’s
readers have a smartphone of one sort or another. With all
the benefits that they bring, one thing that does
differentiate a smartphone from preceeding mobile

technologies is the ‘apps’ that are available – purpose built bits of
software that are designed to perform quite specific functions.

There is one for pretty much everything and anything. From maps
to movie times, jokes to jogging, food to fundamental physics; it’s all
there in easy to use and understand apps. The popularity of apps has
also been a catalyst for another emerging technology, tablet
computers, the popularity of which has been quite unprecedented.

The two most popular platforms from which to get apps from are
Apple with its App Store, and Android with the Android Market. Go to
either and type in ‘engineering’, or ‘design’ or ‘materials’. The result is
hundreds of apps, which are often free, that can be downloaded and
put to use in seconds. 

While much of this is often dismissed as ‘gimmicky’ technology
that only a ‘yepper’ (a nerdy yuppie) can find any real use for, there
are some real benefits that the engineering community can, and
should, make use of.

Of course, some apps are more useful than others, and it is worth
bearing in mind that the market place is pretty saturated. That means
there are a lot of mediocre and pretty useless apps out there. But
don’t let that put you off. There are also some real gems.

There are some great apps specific for engineers in terms of
calculators, reference guides, training, and even for engineering job
searches. Getting out your phone and launching an app in seconds to
calculate units, get a material density or calculate inertias is quick,
easy and useful. EngingeersCalc on the Android and Mechanical
Engineer for the iPhone are two excellent examples of useful apps to
have.

But as well as the general, real design is happening on both
Smartphones and Tablets. CAD giant Autodesk has, to date, launched
some 23 apps on the two most popular platforms, which are aimed at
both professionals and consumers. But for the design engineer apps
are increasingly being used to capture data in the field, digitise ‘fag
packet’ sketches, or simply express ideas anywhere and at any time.

The key apps from Autodesk are AutoCAD WS, Inventor Publisher
Mobile, and SketchBook. AutoCAD WS is essentially a mobile version
of AutoCAD; allowing engineers to access and interact with 2D
drawings.

Steve Bedder, manufacturing technical engineer for the UK and
Ireland at Autodesk says: “Anybody that needs to interact with 2D data
can access drawings directly on their mobile device and interact,
redline mark-up, add or edit geometry. As soon as that is updated on a
mobile device, it means the engineers back at the office who are using
the desktop versions, can see those updates in almost real-time.”

While AutoCAD WS covers 2D, Inventor Publisher Mobile Viewer

allows 3D digital prototypes produced in Autodesk Inventor to be
viewed. Although fairly limited (it only allows viewing, but not editing
of a model) it shows potential for some useful applications.

“It allows you to reuse digital prototyping data so there is that link
between a design that is still going on and also technical
publications,” says Bedder. “So if there is a change within a design it
automatically updates the technical publication. That can then be
accessed by people internally, or it could be your distribution network
or even the consumer.”

The graphics are good and, using simple pinch and pull
movements on the touchscreen, it is easy to rotate, and zoom in and
out of the model. By double-tapping on the screen, it allows a
component to be selected to access information about its properties. 

The viewer is probably most useful as an
interactive maintenance manual. When ‘Play’
is pressed, the 3D model goes in to exploded
view animation, accompanied by step-by-
step text instructions that show the
assembly or disassembly, along with text
about whether to add grease or adhesive to
bolts. All this can be, and should be, stressed
by the design engineer at the frontend. And
that is now directly being used to drive the
maintenance of equipment and component parts
through their life.

Since launching earlier this year, Autodesk WS
has had over 2 million downloads and
Autodesk Inventor Mobile Viewer has
had over 1 million downloads.
Although it is new, it is increasingly
being discussed by engineers, at
least around the water cooler, about
possible applications for the future.

“The more people we talk to about
apps, like Inventor Publisher Mobile and
AutoCAD WS, the more that people are
realising that actually they can do a lot more with
their data than maybe they are doing at the moment,”
says Bedder.

However, not everyone is convinced. PTC’s PLM software is largely
desktop driven, and although some of its more lightweight
applications such as Creo Sketch, a 2D freeform sketching tool, is
being used on the iPad and iPhone, the company only makes these
available through licensing.

“We haven’t got an app store and that is something that is being
debated,” says Phillip Darlington, a senior principal applications

engineer at PTC. “Whether we could do a 30-day trial that will then
expire and people can see if it works for them has been mooted. But
the app store route is something that is up in the air at the moment.”

Like other PLM and CAD companies, PTC is not convinced that a
downloadable app specific for smartphones or tablets from Apple or
Android is really going to make any significant contribution when it
comes to producing the actual geometry of a design.

“From a design perspective you are always going to want to have
a big screen so you can see as much at one time as possible,” says
Darlington.“To bring that down to a smartphone I don’t think is
realistic.

“What is realistic is using them to input the data that will actually
drive the design of our parametric solution. We can input parameters

COVER STORY: ENGINEERING APPS
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The number of apps available for smartphones

and tablet computers begs the question; what’s

in it for engineers? Justin Cunningham finds out.the Apps 

EDITORIAL



The Eureka circulation is fully ABC audited every year and is taken from

Findlay Media’s Mastersource database. This database has universal

coverage of all manufacturing and design sites within the UK and is

continuously updated by our specialist data research team.

ABC terms of control:

“Eureka is a magazine for engineering designers who directly control or

influence the design and specification function for engineering materials

and components in specified manufacturing and non manufacturing

concerns.” – ABC

With its quality content and database of highly relevant potential

customers, Eureka is THE publication for design engineers and the

companies trying to reach them.

Precise audience profile

www.eurekamagazine.co.uk

CIRCULATION

Circulation summary

Universe of design sites                                         11,312
Universe of designers                                             81,371
Eureka sites                                                             10,812

*Eureka copies                                                          17,100
*ABC average net circulation Jan to Dec 2010        17,595

Analysis by industry/sector

Description                                                                   Universe of           Universe of               Eureka                Eureka
                                                                                     Design Sites             Designers                   Sites                Copies
OEM                                                                                               7,995                    51,929                    7,614                  11,991
Non OEM                                                                                            499                      2,555                       484                       691
Non Manufacturing                                                                         2,818                    26,887                    2,714                    4,418
TOTAL                                                                                    11,312                  81,371                10,812               17,100* 
*ABC Certified Jan – Dec 2010

Analysis by job function 

Job function                                                        Copies
General Management                                                 7,982 
Design Management                                     13,202
Product Design                                             13,229 
Production & Plant Design                           4,904
Research & Development                            8,966 
Engineering Analysis/Drafting                     7,109 
Purchasing                                                   1,187

Note – an individual may have multiple job functions
(ABC Certified Jan – Dec 2010)



95% of readers authorise or
specify purchases
and 94% of readers would
choose Eureka if they could
only read one engineering
design magazine



Authority to spend: 

•  95% of readers authorise or specify
purchases

•  82% of readers have made purchasing
decisions based on information seen
within Eureka

•  Adhesives – 63%

• Batteries – 36%

• Bearings – 45%

• Controllers – 29%

• Couplings – 27%

• Design Software, 2D CAD – 14%

• Design Software, 3D CAD – 25%

• Design Software, Advanced 
(e.g. FEA) – 19%

• Drives – 34%

• Enclosures – 41%

• Fasteners – 68%

• Hydraulics – 22%

• Linear Systems – 23%

• Materials, Composites – 25%

• Materials, Metals – 71%

• Materials, Plastics – 63%

• Motors – 38%

• Pneumatics – 25%

• Power Transmission: Chains/Gears – 29%

• Prototyping Technologies – 40%

• Sensors – 56%

• Springs – 41%

Areas of spend in the next 12 months:

Unique audience:

•  59% of our audience never read
Industrial Technology

•  65% of our audience never read
Designs Products & Applications

•  57% of our audience never read
Design Solutions

Committed audience:

•  94% of readers would choose Eureka
if they could only read one
engineering design magazine.

•  78% read over half the publication

•  46% retain each issue for archive
purposes

•  100% find it relevant for their daily job

Budget to spend:

•  14% of readers have budgets in
excess of £1,000,000

• 35% of readers have between
£250,000 and £1,000,000

• 51% of readers have up to £250,000

The results of Eureka’s 2011 reader survey show that it has a unique audience with the

authority to spend, the desire to spend, the budget to spend and they are guided by Eureka in

how they spend it. Can you afford to miss out?

Source: 400 respondents - Benchmark Research Survey, July 2011

Purchasing Power

www.eurekamagazine.co.uk

READER SURVEY



British Engineering Excellence Awards

Now in their fourth year, the British Engineering

Excellence Awards reward innovation in British

engineering design.

Providing an annual programme of marketing

culminating in a high quality gala event, the

BEEAs are a great opportunity to promote your

business to the UK’s design engineers.

For more information contact –

lwebster@findlay.co.uk

www.beeas.co.uk

The Engineering Design Show

Providing supplier companies with an opportunity

to demonstrate their products and services

through exhibition stands and practical supplier

workshops, The Engineering Design Show is the

only event of its type within the UK to focus

exclusively on design engineering.

For more information contact –

lwebster@findlay.co.uk

www.engineeringdesignshow.co.uk

EVENTS
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MARKETING STREAMS

Eureka Specifier 

The quarterly A5 publication and Specifier website

have been created to ensure that design engineers

have a guide to what’s new, what’s effective and

what’s relevant for their applications.

Specifier Technology Sections:  

• Bearings & Linear Systems 

• Design Software 

• Drives, Controls & Automation 

• Fasteners & Adhesives 

• Hydraulics & Pneumatics 

• Materials 

• Mechanical Components 

• Power Transmission 

• Rapid Prototyping & RPD 

• Sensors, Test & Measurement

For more information contact:

jslade@findlay.co.uk

specifier
eureka

BEARINGS

FASTENERS

MOTORS

PLASTICSGEARS

ADHESIVES

SENSORS

SPRINGS

STEREOLITHOGRAPHY

DRIVES

the product guide for engineering design
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Eureka Digital Editions

Going to an audience of 23,850, the digital editions

provide 24/7 access to Eureka magazine via the web.

Each issue is fully searchable, interactive and allows

quick links from features to related stories online as

well as allowing readers to cut and save key editorial

or post using social media.

For more information contact:

jslade@findlay.co.uk 



Print
Eureka is the leading publication for mechanical design engineers. If you are trying to reach this

key group of decision makers, then Eureka is your ‘must-have’ partner. If your plans incorporate

display advertising, more complicated projects such as gatefold covers or belly bands, or if you

require assistance in the design, writing and layout of advertorial, Eureka has the options to suit

your marketing strategy and your budget. 

Display                                                

Double page spread                   £4500

Full page                                     £2850

Half page                                    £1700

Quarter page                              £1020

Premium position surcharge +10%      

                                                             

Other options                                    

Belly band                                   £5500

Barn door                                    £9000

Die-cut front cover                     £9500

Technology Update                       £150

Advertorial                                         

Full page                                     £2850

Double page spread                   £4500

Technology Update (1/8 page)       £250

Inserts (10 gram)                        £1500

                                                             

Series discounts

3 advertisements            15% discount

6 advertisements           25% discount

www.eurekamagazine.co.uk November 2011

In this issue: Engineering Design Show Launch • Rapid Prototyping • Motors • Fastening & Adhesives

FORWARD 
IN REVERSE

How reverse engineering can advance design



Online & E-zines
Complementing its market leading print publication, Eureka can provide a complete range of

web 2.0 offerings though a content rich website and regular subscriber e-zines.  With more

than 22,000 e-zine subscribers and an average of 25,000 unique users who access Eureka’s

site each month, www.eurekamagazine.co.uk can provide the creative interactive marketing

solution to suit your needs and budget.

Website

Banners                       £1000 per month

Skyscrapers                 £2000 per month

Buttons                          £500 per month

Leader board               £2000 per month

White papers                 £500 per month

Videos                            £750 per month

Page peels                   £1500 per month

Sponsor’s news story    £600 per month

Enhanced company    £1200 per annum
entry

E-zines

Technology Spotlight                 £700 per issue

Banners                                     £750 per issue

Skyscrapers                               £900 per issue

Buttons                                      £500 per issue

Sponsor’s news story                £700 per issue

White papers                             £500 per issue

Videos                                       £700 per issue

Digital issue

Loading advertisement           £1600 per issue

Issue sponsor                          £3500 per issue

Feature pop up advert            £1475 per issue

Bellyband                               £2350 per issue

Skyscraper                              £1475 per issue

Video advert                            £1200 per issue

ADVERTISEMENT RATES

www.eurekamagazine.co.uk



Contacts:

Findlay Media
Hawley Mill
Hawley Road
Dartford
Kent DA2 7TJ
United Kingdom
T: + 44 (0)1322 221144
F: + 44 (0)1322 221188

www.eurekamagazine.co.uk

Advertising
01322 221144

Sales Manager
Luke Webster
lwebster@findlay.co.uk
T: 07866 683210

John Gordon
jgordon@findlay.co.uk
T: 07967 169132

James Slade
jslade@findlay.co.uk
T: 01322 221144

Tricia Bodsworth
tbodsworth@findlay.co.uk
T: 07967 169101

Data Services
David Larner
dlarner@findlay.co.uk
T: 07967 169013

Publisher
Ed Tranter 
etranter@findlay.co.uk

Editorial and Production
01322 221144

Editor
Paul Fanning
pfanning@findlay.co.uk

Deputy Editor
Justin Cunningham
jcunningham@findlay.co.uk

Web Editor
Laura Hopperton
lhopperton@findlay.co.uk

Group Editor
Graham Pitcher
gpitcher@findlay.co.uk

Production Manager
Heather Upton
hupton@findlay.co.uk


