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Promoting Manufacturing Management best practice

Manufacturing Management has launched to build on the heritage of Works Management 
magazine, which has for more than 70 years been the lead source of information for factory 
managers tasked with improving manufacturing performance, productivity and profit.

Constantly evolving to meet our readers’ needs and reporting on manufacturing best 
practice, Manufacturing Management delivers high quality content and unrivalled  
access to a difficult to reach and influential audience of manufacturing managers  
and their senior teams.

We aim to build close and established relationships with our customers, built on trust and 
a full understanding of your needs. We always aim to deliver upon your key objectives and 
exceed expectations, resulting in a long term and profitable partnership.

We look forward to working with you.
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The Manufacturing Management circulation is taken from MA Business’ 
market-leading database. This database includes detailed coverage of 
all manufacturing sites within the UK and is continually updated by our 
specialist, in-house data research team.

The MA Business database contains more than 32,000 UK manufacturing 
sites and is the only one of its kind in the UK. Each site is fully researched 
and updated regularly by phone and we hold a full family tree showing who 
reports to whom, what is being manufactured and the full job functions and 
responsibilities of senior personnel on site.

Manufacturing Management’s gold standard circulation database is unique.
No other publisher tracks key manufacturing sites and the decision 
makers and purchasing job functions like we do. 

ABC Terms of Control:
Manufacturing Management is a magazine for directors, 
managers, engineers and other individuals who directly control or 

perform factory management and/or other factory service functions in 
specified manufacturing concerns and offices.

   10,260 print circulation   5,250 digital circulation   109,000 website users
   95% requested   11,250 E-newsletter readers   200,784 page views

Knowing Your Audience

Job Function Readers

Senior Plant Management 9487
Overall Charge of Factory Services 6875
Head of Production/Manufacturing 7381
Productivity Improvement Programmes 6368
Energy Management 5139
Waste/Recycling/Environmental Services 3331
Works Engineering 4374
Building Maintenance 3533
Production Engineering/Planning 2585
Safety/Welfare 3432
Handling/Storage 2685
Warehousing/Distribution 2420
Training 2637
Personnel/Recruitment 1902
Purchase Fork Lift Trucks 2125



Manufacturing Management 
celebrates the best of UK 
manufacturing and the 
management teams who make our 
factories world-class. 

Celebrating 70 years of heritage as 
Works Management, we aspire to 
help our readers realise growth in 
both their productivity and profit.

From lean management techniques 
to maintenance via the impending 
fourth industrial revolution, 
Manufacturing Management 
champions the cause of directors 
and managers in charge of 
frontline factories and offers a 
wealth of best practice ideas.

www.manu factu r i ngmanagement . co . uk

Leading Content

Our latest  
reader survey 
demonstrates that  
Manufacturing 
Management delivers 
relevant, useful and 
unique content and is the 
preferred magazine for 
manufacturing managers.
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Key focus areas include: 
PEOPLE: Training, skills, apprenticeships, 
management techniques, employee 
engagement, continuous improvement, 
health, safety & wellbeing, PPE, 
employment law.

PROCESS: Industry 4.0, Manufacturing IT, 
Lean Manufacturing, Six Sigma, Continuous 
Improvement, Time & Attendance, Just in 
Time, Cyber Security, Energy, Research & 
Development, Legislation.

PLANT: Materials Handling, Forklift Trucks, Automation & Robotics, 
Recycling & Waste Management, Warehousing & Logistics, Asset 
Management, Combined Heat & Power, Compressed Air, Condition 
Monitoring, Facilities Management, Finance, Vibration Monitoring, 
Industrial Vending, Working Environment. 

• 
 re

ad
er

s spend up to an hour  •

reading each issue of M
M

84%

• 
 re

ad
er

s r
etain their copy of M

M
  •

for future reference

39%

• 
 re

ad
er

s p
ass their copy of M

M
 to  •

their team or colleague

34%

Loyal 
Audience

Relevant
Content

• 
 re

ad
ers would choose MM

  •

if they only read one magaz
in

e90%



“I have about 40 issues of Works 
Management stored in my filing cabinet. 
I’ve read them all but they are very helpful 
to refer to for ideas when we need them. 
I can open up a past issue and take ideas 
out that I have referenced.” 
Gary Burgess, CI Manager,  
Fujifilm Speciality Ink Systems

“My job as site manager is about people 
more than anything else. How do I recruit 
the right people? And retain, lead and 
motivate them? This is a people business 
and that should always be reflected in 
your content.”
Trevor Stacey, Operations Director,  
Coca-Cola European Partners
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Purchasing Power
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“Manufacturing Management – your strategic marketing partner”
www.manu factu r i ngmanagement . co . uk

Multi-Platform Marketing

MAGAZINE & DIGITAL EDITION
With 70 years of heritage as Works Management 
magazine, Manufacturing Management is the voice for UK 
manufacturing leaders. The publication and online digital 
edition are the go-to resource for the latest news, comment 
and opinion on the topics that affect their day-to-day lives.

ONLINE
The new manufacturingmanagement.co.uk website is visited by 
over 100,000 unique visitors per annum. The content is updated 
daily with breaking news, and now features more exclusive 
online content and interactive, reader-driven comment forum.

ENEWSLETTERS
Our monthly e-newsletters give you access to the inbox of senior 
manufacturing management teams each month. With an easily 
digestible chunk of the most important news. Views and tips, the 
enewsletters are designed to generate leads and create potential 
new customers.

SPECIAL SUPPLEMENTS
Manufacturing Management features regular, in-depth special 
reports and surveys into business-critical issues facing UK 
manufacturers. Our regular IT supplement looks at the latest 
developments in technology as we approach the Fourth 
Industrial Revolution, while the annual Forklift Truck market 
report explores the current trends in materials handling. New 
for 2017 is the Manufacturing Outlook Report, which presents an 
opportunity for companies to set out their agenda and strategy.

MULTI-PLATFORM MARKETING
If your business helps manufacturers to reduce costs, 
improve productivity and increase profits, Manufacturing 
Management can deliver your key messages to the most 
senior decision makers across the full range of channels 
to market.

Whether your objective is to raise your profile, nurture 
prospects, generate leads to feed your sales team, gain 
ground on your competitors or a combination of these. 
Manufacturing Management provides the most effective 
route to your prospective customers, whatever your 
objective, message or preferred platform. 
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EXPERIENCE DAYS

CONFERENCE

CHAMPIONS

“Manufacturing Management – your strategic marketing partner”

WEBINARS
Detailed reader research has demonstrated an 
appetite for Manufacturing Management content 
to be delivered in a webinar format. Key topics 
have been identified as a priority and we work with 
partners to deliver your message to prospective 
customers in an informative, educational format.

CONFERENCES & EXHIBITIONS
Manufacturing Management is the publication 
behind industry-leading events the  
Manufacturing Management Show and 
Manufacturing Management Conference. These  
key industry events combine conference content, 
hands on workshops and opportunities to meet 
senior manufacturing leaders in a conference-
driven learning environment.

ROUND TABLES
If you want to position your organisation as 
a thought leader and identify new business 
opportunities, Manufacturing Management can 
create a platform to communicate your key  
themes and messaging in the form of a research 
study or roundtable event.

All content is then delivered across 
Manufacturing Management magazine, website  
and enewsletters post event.

AWARDS
Now into their fourth year, the Manufacturing 
Champions Awards celebrate the people who make 
UK manufacturing world-class. With 11 categories, 
including Team of the Year and Safe Workplace 
Champion, the awards are an ideal way to align your 
brand with manufacturing excellence.

RESEARCH STUDIES
Is there a burning question you would like to ask our 
readers? Manufacturing Management’s research 
surveys are the way to do just that. Access to 
our database of senior management at every 
manufacturing site in the UK means you will get 
meaningful answers to any topic that is affecting 
the industry today. This key information can help 
inform your future business and marketing strategy.

FACTORY TOURS & EXPERIENCE DAYS 
Manufacturing Management’s extensive factory 
tour network has been giving readers behind-the-
scenes access to leading UK manufacturing sites 
for many years. New for 2017, we will be extending 
the offering to include themed Experience Days, 
which will include hands-on workshops and further 
learning experiences to demonstrate what world-
class really looks like.

www.worksmanagement.co.uk  July/August 2017 41

T   hink about the biggest health and safety risks that are 
present in your factory. Slips, trips and falls are sadly 

an everyday occurrence and the biggest cause of 
workplace injury. Then, there are the more serious hazards 
– the forklift trucks that buzz around the site, or the 
hazardous chemicals that could harm someone coming 
into contact with them.

Chances are, though, you won’t have thought about the 
one threat that is there all day, from the moment you enter 
the site to the time you leave. Its effects are profound and 
can last for a lifetime, and yet many people don’t realise 
the risk it can pose if not combatted correctly.

That threat? Noise. 
Works Management and noise monitoring specialists 

Casella recently undertook a survey of health and safety 
managers from sites across the UK, looking at the impact 
of Noise-Induced Hearing Loss (NIHL) on manufacturers. 

40 July/August 2017  www.worksmanagement.co.uk

The results were eye-opening. Around 60% of 
respondents have no budget for noise reduction measures, 
with 43% saying that noise monitoring is less important 
than other health and safety issues. 

An invisible threat
“The main issue with NIHL is the long-term, latency effect,” 
Jim Struthers, sales manager at Casella told a roundtable 
hosted at Kimber Drop Forge in Birmingham to discuss the 
fi ndings. “A lot of people don’t necessarily grasp that. They 
may have been exposed to a loud noise, suffered minor 
temporary threshold shift in their hearing and felt better 
the next day. But their hearing won’t have fully recovered, 
and it never will.”

This sentiment was echoed around the table, no 
more so than with Adrian Ward, operations manager 
at Bridgnorth Aluminium, who has suffered from NIHL 
throughout a career in engineering. However, he said, it all 
started on his very fi rst week in the job. “After I’d spent a 
week working at my fi rst engineering job, I had to take the 
whole of the following week off to recover. My head was 
pounding, my ears were ringing. At home, I had to have 
the TV on full blast. The trouble is, you don’t realise what’s 
happening straight away. It’s only ten years down the line 
when you think something might be wrong, when people 
point out that you can’t hear them talking to you. I wasn’t 
tested for 30 years, and the damage had been done.”

Younger workers are more blasé about hearing 
protection, the roundtable agreed. “Older people, who 
have been doing the job for years, are more likely to have 
seen the long-term effects of things like NIHL,” said Sharon 
Webster, health and safety manager at EnviroVent. “We 
have a range of age groups on our site, and we fi nd that 
hearing protection is something that predominately the 
younger staff members underestimate. They all think we’re 
exaggerating it.

“I recently went to a seminar about noise, where one of 
the speakers mentioned a piece of research into the 16-24 
age group. The number of people in that group who are 
suffering from hearing loss is growing. It’s largely down to 
listening to loud music on their iPods, directly into the ears. 

A lot of people will have already lost a signifi cant 
percentage of their hearing before their mid-20s. 
There defi nitely needs to be an industry campaign 
to raise awareness.”

Struthers agreed. “Think of the graphic images on 
cigarette packets. They have gone a long way to changing 
the smoking habits of people, using tactics designed to 
make them stop in their tracks and think about the impact 
of their actions. It’s the same with NIHL. You have to make 
the message resonate, and if you don’t make it personable 
to the workforce, it won’t go in.”  

Hands-on training
All delegates agreed that people were becoming 
increasingly aware of the effects of NIHL and the 
importance of hearing protection. The ongoing challenge 
is in making sure that all staff remain vigilant to the risks. 
Even those whose job it is to check noise levels are guilty 
of struggling to understand the complexities of the data, 
said Struthers. “Monitoring devices are often purchased in 
good faith, but then just used once and put in a drawer. A 
structured monitoring programme is vital, and needs to be 
adopted by everyone on site.”

EnviroVent take a hands-on approach, explained 
Webster. “At our regional meetings, all the managers 
with any health issue have to stand up and tell the others 
what is affecting them and how it happened. Part of the 
message is how they can help themselves to avoid the 
problems. If someone on their team puts their hand up and 
says ‘actually, this is something I’m struggling with’, people 
will pay attention. It’s a cultural change that we’re hoping 
will trickle through the whole company.

“People can sometimes be blind to things that don’t 
necessarily appear to relate to them. It’s sometimes 
hard to fi nd examples or information that applies to what 
you do. We are making our own videos at the moment, 
highlighting the areas that pose the most risk. That way, 
nobody can say ‘I don’t work in that particular industry, so 
it doesn’t matter to me.” 

Neil Birt, EHS manager at Bridgnorth Aluminium, said 
that NIHL is becoming “the new bad back. If I go back to 

the turn of the millennium, we received 
about 15 claims a year for various work-

related injuries. Now, it’s around two or 
three, but pretty much all of them are for 

hearing loss. Insurance companies say it’s too costly 
to fi ght it. Trouble is, NIHL is a permanent disability, so if 
they have a case the payout can be unlimited.”

Protecting the workforce
Ultimately, the best way to prevent people suffering 
from NIHL is to make sure they are fully protected from 
noise, both through constant monitoring of the working 
environment and taking measures to directly protect 
workers. The type of hearing protection needed depends 
on the level of noise a worker is exposed to. People cannot 
be exposed to 87 decibels (dB) over an eight-hour shift 
without hearing protection. The importance, therefore, of 
monitoring noise exposure levels that staff are exposed to 
cannot be underestimated.

Respondents to our survey were unanimous in how they 
protect their workers: 96.5% said that they specify personal 
protective equipment (PPE) to combat hearing loss, and 
60% offer employee education programmes into NIHL. The 
British Safety Industry Federation (BSIF) recommends only 
using hearing protection, such as ear plugs or defenders, 
as a last resort, instead saying that companies should fi rst 
look for more proactive solutions, including using quieter 
machinery or sound guards (http://tinyurl.com/y77bevm3). 

“The BSIF also say you should offer your workers a 
choice of protection,” said Webster. “Lots of people don’t 
like full ear muffs, especially people with larger ears who 
would struggle to fi t them comfortably. To make sure 
everyone wears something, you have to offer a choice. 
Because a lot of our staff work alone, off site, we can’t 
monitor them all the time. We have to give them something 
they’ll use even when we’re not monitoring them.”

Technology is also coming to the rescue, said Struthers. 
“There’s technology out there now that can take a laser 
image of the inside of the ear and make a bespoke ear 
guard that fi ts perfectly. Of course, if you have a large 
workforce, that will become expensive. People often say 

HEARING PROTECTION

Noise-Induced Hearing Loss is a growing concern for many 

manufacturers, but more can be done to raise awareness of 

the risks amongst workers – particularly the youth. Chris Beck 

reports on the latest Works Management roundtable event

83.5%  highlight any breaches of protocol surrounding PPE

34.1%  regularly re-train their staff on the dangers of NIHL

27.1%   employ a third party to undertake noise assessments

21.3%   have not updated their health & safety training to refl ect NIHL

58.8%   currently have no budget for noise reduction measures

41.2% have invested in quieter machinery to combat NIHL

21.2% are unaware of the potential costs if someone claims for NIHL

NIHL survey: key results

Sound advice

Kimber Drop Forge in 
Birmingham (above) 
played host to Works 
Management’s NIHL 
roundtable. 

Jim Struthers of 
Casella (inset) was 
adamant that more 
needed to be done 
to raise awareness of 
hearing loss.
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Rate Card

“MM is a trusted partner. Not only do the you get an 
insightful and thought provoking publication in which to 
communicate key marketing, but you know it’s going to 
the right people, in the right businesses.”
Douglas Brown, Marketing Manager, MSC Industrial Supply Co.

“Advertising with MM has provided us a great opportunity to get our 
brand out to the decision makers. As Business Insurance providers 
we need to be seen in the boardroom and the targeting of MM means 
that we can be confident that we’re being seen by the right people.”
Rachael Ryan, Marketing Manager, Swinton Group

Whether you want to educate prospective customers about your products and services, raise the profile or your company, 
or generate leads or a combination of these, Manufacturing Management provides the most effective route. As every 
campaign and budget is different, we welcome the opportunity to discuss and understand your needs in more detail.

Print Display Advertising
 Double Page Spread  _______________ £4,000 
 Full Page  _______________________ £2,990 
 Half Page  _______________________ £1,070 

Print Advertorial
 Double Page Spread  _______________ £4,000
 Full Page  _______________________ £2,990

Loose Inserts
 £1,500  _________________________ 10g 

Series Discounts
 X3 insertions  ____________________ 15%
 X6 insertions  ____________________ 25%

Online 
 Leaderboard  ____________________ £1,500 per month
 Banners  ________________________ £1,000 per month
 Small Message Panel  ______________ £500 per month
 Large Message Panel  ______________ £750 per month
 Page Peel  _______________________ £2,000 per month
 Webinar  ________________________ £4,950 per campaign
 Hover-over  ______________________ £950 per month

E-newsletter
 Sponsor News  ___________________ £500 per insertion
 Banner  _________________________ £750 per insertion
 Small Message Panel   ______________ £500 per insertion 
 White Paper insertion   _____________ £750 per insertion
 Video of the week  _________________ £750 per insertion
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Manufacturing Management is part of MA Business, a division of the Mark Allen Group. www.markallengroup.com

MA Business manages a wide portfolio of business-to-business brands. These include market leading titles 
Manufacturing Management, Eureka, Engineering Materials, Machinery, Machinery Classified, New Electronics, 
and FAST (Fastening & Assembly Solutions and Technology) for the UK’s manufacturing and engineering 
community of qualified engineers; Land Mobile and Tetra Today, magazines dedicated to the wireless technology 
and critical communications industries; Recycling & Waste World, the catalyst for change in the resource 
management community; HR, the award winning magazine for HR directors; and PrintWeek, the  
highest-circulating and most widely read printing industry title in the UK.

Manufacturing Management  is published by MA Business, Hawley Mill, Hawley Road, Dartford, Kent,  DA2 7TJ   
Telephone: 01322 221144    www.manufacturingmanagement.co.uk
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