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ON NATURE’S SIDE

DANONE AND ITS UNIQUE MISSION
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OUR PHILOSOPHY FOR THE WATER BUSINESS
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WITH A NEW BRAND APPROACH 



ON NATURE’S SIDE

WIN IN BEVERAGES BY MAKING HEALTHY TRENDY
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RECO: 2,5L

AVG 1,7l AVG 1,6l

RECO: 2L

IN POLAND PEOPLE DO NOT DRINK 
ENOUGH



POLES DRINK ON AVERAGE

ONLY 0,5L OF WATER

DRINK EVEN LESS THAN THAT

14 000 000 

AND DO NOT DRINK PROPERLY
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COMPANY HISTORICAL DEVELOPMENT IN POLAND

2005 2016 2005 2016

23.1%

28.7%

2005 2016

x 2,9 x 3,6
+5,6pp

Water Category 

Value Sales
DanoneWaters
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Żywiec Zdrój

Value Shares

Source: Based on Nielsen RA 



… FOR HEALTHIER HYDRATION
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TOP3 NAB’S SHARES

Source: Nielsen RA, FY2016

9,6%
[+0,1pp]

8,6%
[+0,1pp]

7,6%
[-0,5pp]

Value MS in NABs
FY2016

[vs. YAGO]

Volume MS in NABs
FY2016

[vs. YAGO]

4,7%
[-0,1pp]

5,9%
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10,5%
[+0,3pp]
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#1 CSD
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From storytelling

to storydoing



BUILDING HEALTHY HABITS & CARE FOR NATURE 

VIA STORYDOING

building good habits caring for nature

1,2 mio educated kids
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AND ESPECIALLY FOR MORE RELEVANT TARGET GROUPS

AND WE MUST 

MAKE IT FUN 

FOR KIDS



KIDS DRINK EVEN WORST THAN ADULTS

Source: Poland U&A 2014
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TO BE REVERTED THROUGH INNOVATION …
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… CONTINOUOSLY



ON NATURE’S SIDE



ON NATURE’S SIDE

LIGHT

NATURAL TASTY

SWEET ARTIFICIAL

AND APPLYING NEW APPROACH TO THE BEVERAGES

HEALTHIER 
ALTERNATIVE
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waterbased juice content / natural flavors

PRODUCT COMPOSITION

FOR HEALTHIER HYDRATION

low calories non preserved
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