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Presenting ICA Gruppen

• ICA Gruppen is a leading retail company with a 
focus on food and health

• 1,718 own and retailer-owned grocery stores in 
Sweden and the Baltic countries and 385 
pharmacies in Sweden

• Core business is grocery retail

• Operations in Sweden and the Baltic countries.

• Net sales SEK 104 billion 

• EBIT SEK 4,7 billion

• Approx. 30,000 employees

• Listed on NASDAQ OMX 



Independent 

retailers

The ICA idea, retail buisness and sustainablility -

our foundation
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Customers
in all our markets 

appreciate and 

expect us

to act
in an open and honest manner
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What our customers need and expect:

responsibility and trust

“I want to know where and how the products are 

manufactured.”

“I like to support my local suppliers!”

“When shopping at ICA/Rimi I don’t have 

to worry about product safety! I trust that 

you work in a proactive way and minimise 

the damage if anything happens.”
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50%
of the Swedish consumer

worry about

the content of the food



Q1 ICA Call center received more than 1500 

questions about content and origin
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What our co-workers want and need:

trust, pride and efficient work

“Well secured and operationally oriented 

routines generate efficient workdays.”

”I feel proud to work for a company that 

handles quality, health, environment and 

social issues in a proactive way.” 



9

Challenge:

ICA has approx 80.000 articles 

located at 

>3000 manufacturing sites 

in 75 countries

I Care, BJ 2012-04-18



Ethical trade – ICA’s world of suppliers

South and 

Central America

Production units: around

North America

Production units: around

Africa

Production units: around

ICA Gruppen’s home markets

Production units: around

Rest of Europe

Production units: around

Asia

Production units: around

Australia and 

Pacific Rim

Production units around
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Then what to do…?
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Certificaition - a systematic approach to achieve

efficiency, traceability and transparency
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Label control according to EU and swedish

legislation

Daniel Schill  
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Product Information

2017-05-31 16



ICAs work with Origin labelling
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Expand origin label in more product categories
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Online
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Collect Product Information
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Product Information Online Shop
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Easy shopping on specific consumer demands
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Lactose free milk
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Backside of telling…
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The most hated cream…
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When you acctually know what vegetable fat it is…
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The aim was to show we support swedish meat…
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And when what you label is wrong…
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Stop in the Cashier
In F-Safe



Press release



CR reporting
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The future is already here
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The Challange
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The Path of Food traceability
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Instant information with your phone

2017-05-31 35



Health – train and get discount!



Transparency to save the planet
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